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Penelitian ini bertujuan untuk menganalisis pengaruh E-Satisfaction, E-Trust, dan 
Perceived Value terhadap Repurchase Intention pada E-Commerce. Populasi dan 
sampel penelitian ini adalah konsumen e-commerce dan jumlah responden sebagai 
sampel dalam penelitian ini sebanyak 100 responden. Jenis data yang digunakan 
pada penelitian ini adalah data primer. Metode pengumpulan data dengan 
menggunakan kuesioner. Analisis data menggunakan regresi linear berganda. 
Hasil penelitian menunjukkan bahwa E-Satisfaction berpengaruh signifikan 
terhadap Repurchase Intention, E-Trust tidak berpengaruh signifikan terhadap 
Repurchase Intention, dan Perceived  Value berpengaruh signifikan terhadap 
Repurchase Intention. 
 



















This study aims to analyze the effect of E-Satisfaction, E-Trust, and Perceived 
Value on Repurchase Intention in E-Commerce. The population and sample of 
this research are e-commerce consumers and the number of respondents as a 
sample in this study is 100 respondents. The type of data used in this study is 
primary data. Methods of data collection by using a questionnaire. Data analysis 
using multiple linear regression. The results showed that E-Satisfaction had a 
significant effect on Repurchase Intention, E-Trust had no significant effect on 
Repurchase Intention, and Perceived Value had a significant effect on Repurchase 
Intention. 
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